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The Voice of the Marine Industry

Marine Business Journal is a quarterly trade publication geared exclusively to the members
of the marine industry. Known as “MBJ” to our readers and advertisers, it covers all aspects
of the marine industry from business practices and marketing, to retail operations, boat
building, people, and marina operations. Marine Business Journal is the concise source of
today’s new breed of boating business managers use to get the facts, advice and opinions
they need to make good business decisions.

From taxation to finance, human resources, and risk management, readers find useful
information on current issues and challenges. Tight, to-the-point articles offer advice on
marketing, management, customer service and strategies for success of interest to boat
and equipment manufacturers, distributors, dealers, sales reps and service technicians. If
it’s an issue that affects marinas, boatyards, trade associations, yacht brokers, surveyors,
naval architects, admiralty lawyers, insurers, and other marine service providers, you'll find it
in the pages of Marine Business Journal. Marinas receive special attention, too, from how to
efficiently operate a business to the latest marina equipment. Finally, new products, personnel
news and industry events are covered in every issue.

Why do so many marine business decision makers request subscriptions to MBJ?
Because MBJ gathers the information they need to excel and presents it in a clear,
unbiased, appealing format.

Why do so many marine businesses advertise regularly in MBJ? Because MBJ readers shop
for parts, products and services to care for and maintain not one yacht but hundreds. Manu-
facturers looking for dealers know MBJ gets the word out in a cost-effective way. MBJ has
a long-standing reputation as a friend of the marine industry and one that understands the
special needs of the marine marketplace. Your business can depend on MBJ.

Because every issue covers important topics that routinely affect marine businesses, MBJ
is kept as a reference tool that readers consult again and again. This means additional
exposure for your products and services at affordable rates. If you want to reach the U.S.
marine business market and key growth markets overseas, MBJ is your most influential
tool of the trade.

www.marinebusinessjournal.com



MARINE BUSINESS
JOURNAL

Mechanical Specifications

Width x Depth

Full Page Trim Size (No live matter within 1/4” of final trim size please.)..... .81/8"x 10 3/4”
2/ PaGE VEITICEL ......iiiiiiiii e 4 5/8" x 10"
1/2 Page Island ... .. 45/8"x71/2"
1/2 Page HOMZONTAI ...ttt ettt et e e e et ee e e 7" x47/8
T/2 PG VEIHICAL ... 33/8"x10”
T/8 PAGE SQUAME ...ttt e et 45/8"x47/8"
T8 PAGE VEIHICA ... 21/4” x10”
R - Te TV T i o= | SRR UPRRT 33/8“x47/8”
1/8 Page HOMZONTAI. ...ttt 33/8“x23/8”

Bleed Sizes

(No Extra Charge) Cover and Full Page (Live Area 7”"X10”) ....uiiiiiiiiiiieeeieeeee e 83/8" x11”
172 Page HOMZONTAL. ...t 83/8"x51/2”
T/2 PAGE VEIICAI ...t e e e et e e aa e 41/8"x11”
GULEEr SPread (BACH PAGE). .+ vt ettt ettt 75/8" x10”
BIEEA SPIEAG ...ttt 16 1/2” x 11”7
Trim Size (each page) No live matter within 1/4” of final trim Size. .......ccooevvieeiiiii e, 8 1/8" x 10 3/4”

Electronic Requirements

CDs or DVDs formatted for Macintosh are acceptable. QuarkXPress, Adobe Indesign, Adobe lllustrator, Adobe

Photoshop files preferable, all others please call.

Please include all supporting materials (fonts, images, etc.). Please include all contact information for agency/

company supplying materials.

A HI-RES PRINT READY PDF MUST BE INCLUDED.

90% of all ads arrive this way.
Ad materials will be stored for 12 months. All ads require a color proof.
[FTP

Files may be sent digitally to our private FTP site.
Please call us at 954-522-5515 for information.

www.marinebusinessjournal.com
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2011 Editorial Calendar

In addition to a full slate of regular columns and departments, the editorial team is currently planning the following
special-focus features:

Winter 2010/2011
Spotlight on People: Expert insights into managing your team; special feature on family businesses.

Spring 2011
What's Next for the Marine Industry? How to succeed in the new economic marketplace.

Summer 2011
Bricks and Mortar Focus: Preparing for hurricane season; attracting customers to your place of business.

Fall 2011
NMEA and IBEX/MAATS trade show previews. BONUS CIRCULATION

Regular Editorial Departments

Industry Events: A calendar of major trade events in the coming months

Company Profiles: A closer look at the successful performance of selected marine companies.
Industry Opinions: A look at what is top of mind for marine industry movers and shakers
Thinking Outside the Box: Cutting-edge business strategies and why they worked.

Marketing and Merchandising: Industry marketing trends, tips and tools, including insightful advice from expert
John Graham and a leading marine advertising/marketing firm.

Industry News Briefs: Major developments in manufacturing, boat building, financing, insurance, and environmental
regulations, as well as boating legislation.

Company News: An update and review of corporate mergers and acquisitions, expansions, relocations, and new
product lines.

Association News: News briefs from regional and marine trade associations.
People News: Promotions, awards and people on the move at the management level.

Marina News: Keeping up with marina construction and regulations nationwide.

www.marinebusinessjournal.com
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Demographic Analysis
Circulation Profile - Nationwide
Average Circulation Per ISSue ............ccceeeeene 28,000

Readership Per Issue............. ... 104,000

Bonus Circulation, Boat Show Issues .............. 4,000

Circulation Profile by job title

Presidents / OWNers ........cccovvieiiiiiiiiiiieen 38%
Executives / OffiCers ..o, 7%
MENAGETS .. 15%
Sales Personnel.........ooceoiviiiiiiiiiciic 16%
Service Managers.........coovveeviuveeiiiieeesiieeeiineeens 15%
OtNEN e 9%

Circulation profile by business

Marine Dealer Only .......ccccccveviiviiciiiiiiiien 32%
Marina or Boatyard............cccvvvvviieiiiiiiiinieeenns 14%
Marine Dealer & Marina or Boatyard .................. 15%
Other Retailer ..o 6%

Marine Wholesaler, Distributor, Jobber ................. 5%
Manufacturer’s Representative...........cocceveeeeiiin, 5%
Boat Builders..... k... o s e 8%
Accessory Manufacturer..........eeveeeiiiiinneeeeenin, 1%
Other . e 4%

www.marinebusinessjournal.com
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Marinebusinessjournal.com

In addition to the printed publication, MBJ also has an impressive Web site that you can utilize. Call us to discuss
the many online opportunities that we can offer to you and your customers.

Web Rates & Specifications

120 x 240 points (max 15kbs) $200 per month
125 x 125 points (max 10kbs) $120 per month

Files must be provided in JPEG or GIF format only (no animation or color changes). Submission must include URL
information.

Banner Ads with print support receive a 50% discount from monthly rates.

Streaming video requirements available upon request.

www.marinebusinessjournal.com



MARINE BUSINESS

JOURNAL

Advertising Terms & Conditions

NOTES ON RATES

Furnished Inserts

If furnished complete, two to four pages, earned black
and white rate less 20%, plus binding charges. Prices
are subject to change without notice. Ask for details on
larger inserts and gate folds.

Cancellations

Contracts for cover, color pages, special position, inserts
and gate folds are non-cancelable.

Contracts except for color may be discontinued by
either party within 60 days prior written notice. The
publisher reserves the right to cancel any contract if the
advertiser or agency fails to pay accounts when due
and to readjust the space used at current rates.

Classified Rates

Display Advertising $90 per column inch. Minimum two
inches. Additional $20 charge per photo if needed. No
discount or agency commission. Page is four columns,
each column is 1 5/8” wide.

Commission and Cash Discount

Display advertising subject to 15% agency commission.
No commission on brokerage or classified advertising.
All orders for space are accepted subject to our credit
requirements.

Combination Rate Program
Combine your ad schedule with Southern Boating Magazine,
the largest boating magazine in the Southeastern United
States and double your insertion frequency discounts
(i.e. 3x in Southern Boating plus 3x in MBJ earns you a
6x rate in both publications).

Disclaimers

Southern Boating reserves the right to edit or reject any
advertisement deemed misleading or objectionable or
which does not conform to requirements.

Advertiser and advertising agency assume liability for
all content (including text, representations, and illustra-
tions) of advertisements printed and also assume full
responsibility for any and all claims arising therefrom
made against the publisher. No rebate will be allowed
for errors in key numbers or indexing advertisements.

Publisher will not be bound by any conditions,

printed or otherwise, appearing on order blanks or
copy instructions when such condition conflict with
publisher’s policies.

GENERAL CONDITIONS

A.  Advertisements are accepted upon the represen-
tation that advertiser and its agency have the right to
publish the contents thereof. In consideration of such
publication, advertiser and its agency agree to indem-
nify and hold publisher harmless against any expense or
loss by reasons of any claims arising out of publication.

B.  Conditions, other than rates, are subject to change
by publisher without notice.

C. All contents of advertisements are subject to
publisher’s approval. Publisher reserves the right to reject
or cancel any advertisement, insertion order, space
reservation, or position commitment at any time.

D. Positioning of advertisements is at the discretion of
the publisher except when a request for a specific
preferred position is acknowledged by publisher in writing.
Special positions, limited availability, at 10% extra.

E.  Publisher shall have no liability for errors in key
numbers or advertiser’s index.

F. Cancellations or changes in orders may not be made
by the advertiser or its agency after the closing date.

G. The publisher shall have the right to hold advertiser
and/or its advertising agency jointly and severally liable
for such monies as are due and payable to publisher
for advertising which advertiser or its agent ordered and
which advertising was published.

H.  No conditions other than those set forth in this
rate card shall be binding on the publisher unless spe-
cifically agreed to in writing by the publisher. Publisher
will not be bound by conditions printed or appearing
on order blanks or copy instructions which conflict with
provisions of this rate card.

Deadlines

Issued Quarterly. Display copy closing dates are as follows:
Spring-March 1; Summer—June 1; Fall-September 1;
Winter—-December 1.

www.marinebusinessjournal.com






